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Multidisciplinary Course from the department for pool of the Courses in the University
(These courses are to be offered to students of different discipline/Subiect)
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Skill Enhancement Course from the department for pool of the Courses in the University
• ("l'hese courses are offered by each department for students of other departments/same department

and is designed to provide value-based and/or skill-based knowledge and should contain both
theory and lab/hands-on/training/field work.)
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Value added Course from the department for pool of the Courses in the University
(All the departments will offer VAC for the students of same/other departments)
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INSTRUCTIONS FOR THE EXAMINER:

Instructions for External The question paper shall be divided in two sections as föllows:

Question paper/Maximum Marks 70

Section A

Section B

Seven (7/6) short answer type questions 7*2—14
fronn the hole s syllabus earl'} ing equal Marks
Inarks each, this section will be conopulsory
8 questions (2 questions frono each unit). 56
The students will be required to attempt four Marks
questions, selecting one fronn each Lillit.

50

6* 1=6
Marks

44
Marks

35

Marks

28
Marks

Instructions for Internal Exarniner:
-

I'lne internal assessnnent should be spread evenly throughout the
sennester and must include at least 3 independent conoponents including a naid-term exam. Below are the
suggested eonnponents It)l'internal tuarks:

•rotal Marks
Internal Assessnnent

Attendance
0 Marks

I Marks55 10 <

Between 65 to < 70 = 2 Marks
Between 7() to < 75 = 3 Inarks

Benseen 75 to < 8()——4 Marks
8() and 11101'e than 8() — 5 Marks

Assignnnelll/ Presentations/ Senninars/ Role plays/ Case

100

30

5

15

10

75

25

5

10

10

50

15

5

5

5

25

5

Analysis/ Sillilllation.s and Class Participation
Sessional V.xanninalion*

*.Sessional exannination Inarks ill be based on the
conducted within the seinester, assessed by the Faculty

best performance out of the two
in charge the courses of study

sessional exams



SYLLABUS
(Core and Discipline Specific Courses)



SEMESTER 3

Nanie of Subject: Corporate Tax Planning and
Manageunent

course Code: 24COM-MCCC-A07
Credits: 04 (L-T-P=3-1-O)

Maximum Theory Marks: 1()0 (70+30)

"lime Allowed: 3 hours

Course Type: Core Course

Instructions for Paper Setter: Vhe question paper shall be divided into two sections. Rection •A
•

shall
connprise seven short answer type questions from the whole of the svllabus carrying two marks each. which

shall be eonoplllsory. The answer 10 each question should not exceed words normally. Section •B' shall
coinprise 8 questions (2 questions frono each unit). All the questions need to be mapped with Course

Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required 10 attempt questions by selecting one question from each unit. All questions will carry
equal noarks.

Course ()utcomes: - After conll)letion of the course. learners will be able to:

l. Acquaint the students with basic principles underlying lhe provisions of corporate tax laws.

2. linpart deep knowledge about the latest provision of corporate tax.
Understand corporate planning and Management.

Course Content:
Unit l: Corporation Tax: Concept, Tax evasion, "lax avoidance, Tax planning, Tax management, Need

tax planning. Precautions in tax planning. and l.imilalions 01' tax planning, Tax planning Ibr

Unit 2: "lax provisions: Tax provisions relating to special economic zones. infrastructure sector,

backward areas. 'Vax issues relating to amalgannations: Meaning and types of amalgamation, lax
incentives of atnalgamation to amalganoating company. amalgamated company and shareholders of

tunalgannalinu conopany, 'l'a.x planning with reterence to annalgamation of companies.

Unit 3: "l ax Planning: Tax Planning relating to capital structure decisions, Dividend policy. Inter

corporate Dividends, Bonus share and Bonus debentures, Tax planning in respect of own or lease.

U) nil 4: Tax Financial Managelnent Decisions: l'ax planning in respect of sale ofassets used scienti fic
research, Make or buy decisions, Shut down or continue decisions, Tax planning in respect of selling in

donneslie or lörei211 Inarket.

Suggested Readings:
Singhania, Vinod k. and Singhania, Monica: CQ)rporate lax Planning and Business VI'a.x Procedures,

I a.xnvann Publication. New [)elhi

Ahuja G.K. and (iupla, Ravi: S} stenoatic Approach to Ineonne Tax and Central Sales lax. Bharat
I louse, New Delhi.

. Incolne I ax Act, Inconle 'l ax Rules. and Annual Finance Act. Lak'hotia. R.N: Corporate •l ax
Planning. Vision Publications, Delhi.

II. C.and Goyal, S.P.. Corporate •l ax Planning and Managenoent. Shahitya Bhaxsan.4. Mehrotra.
Agra.
Singhania. \ inod K. : Direct 'l'a.x Planning and Management, Taxmann Publication. Delhi5.

Na:ne of Subject: Ethics, Corporate Governance and Maximum Theory Marks: 100 (70+ 30)

Stability



Course Code: 24COM-MCCC-A08
Credits: 04 (L-T-P=3-l -0)

Time Allowed: 3 hours

Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •A' shall
comprise seven short answer type questions from the whole ofthe syllabus carrying two marks each. which
shall be compulsory. The answer to each question should not exceed 100 words normally. Section •B

•

shall
eoinprise 8 que.stions (2 questions from each unit). All the questions need to be mapped with Course
Outconoes and need to be specified in the question paper against each question. The students will
be required to attelnpt föur questions by selecting one question from each unit. All questions will carry
equal marks.

Course Outcomes: After completion of the course, learners will be able to:

l. •10 create a fi•alnework för corporate governance by understanding the role and responsibility
of different stakeholders in large corporates and how their interplay results in alternate governance
structures in di countries.

2. 'l'o appreciate the accountability of corporations towards its stakeholders and society and to create an
integrated value framevvork flor sustainability .

3. "Fo serve as an effiective board mennber, build professional boards and as senior managers contribute to

strengthen ing board perförnlance.
4. To aboul rights and responsibilities of shareholders.

Course Content:

Unit l: Concepts and Framework: Company and stakeholders: Ownership and control: Theories and

developinent of corporate governance. Models: Types and basis of adoption: Principals of corporate
governance. Implications of corporate scams: Global corporate governance movement: Boards and Directors:
Role of Board; Board composition, independence. and committees: Board leadership: Splitting chairman and
CEO. CEO succession, Lead director; Building boards — directors' selection, executive
compensation and stock option, Directors' training and competence, Board diversity, board evaluation:
Boards oversight of CEO.

Unit 2: Stakeholders and Shareholder: Shareholders rights and responsibilities: Différential voting rights:

Voting naechanisnr. Class action Suit: [Rights of Illinority shareholders: Activism - exit or voice, shareholder
proposals, Institutional activisno. stewardship code, foreign institutional investors. proxy advisory firnns.
Corporate social responsibility- meaning and 1110dels: CSR and strategy• CSR in India: Sustainability- IRole
of company in sustainable development, sustainable reporting, disasters and liability. integrated reporting:
Responsible investing.

Internal control: IT governance; Reliability of financialIJnit 3: Board Connmittees and Risk Managelnent:
statements: Audit and auditors: Selection. rotation and role: Board committees, Audit committee:

Composition and role; Risk management: Related party transactions.

Unit 4: Ethics: Meaning, need and inoportance: Ethical theories and business decisions; Business ethics: C'ode

ofethics - developinent and ilnplementation: Ethical dilemma in decisions: Whistle blowing - meaning. types,
regulations: W'hislle blower policy- structure and execution: Insider trading: noeaning, prohibition, trading

plan, code and policy. Crony capitalism and corporate funding

Suggested Readings:



Name of Subject: Business Research Methods

Course Code: 24COM-MCCC-A09
Credits: 04 (L-T-P=3-1-O)

Maximum Theory Marks: 100 (70+30)

Time Allowed: 3 hours

Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •AS shall
comprise seven short answer type questions fi'0111 the whole ofthe syllabus carrying two marks each, which
shall be conopulsory. The answer to each question should not exceed 100 words normally. Section •B' shall
conlprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outconnes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from each unit. All questions will carry
equal marks.

Course Outcomes: After colnpletion ofthe course, learners will be able to:

3.

4.
S.

()lltline the significance of Research and Research Methodology and to analyse the problenos in

conducting social science research in India:
Formulate Research Problem and Research Design:
Determine the sainple size in consonance with the research problem and research design:

Collect and tabulate required primary and secondary data [Or analysis:
Prepare a report on the basis of collected data.

Course Content:

Unit l: Introduction to Business Research: Defining Research; Types of Research-Basic and Applied
Research: Process of Researclv, Features ofa Good Research Study, Research Applications in Business
Decisions. Fornilllation ofthe Research Problem and Development of the Research Hypotheses: Problem
Identification and definition: Process of Problem Identification: Developing a research proposal:

Fornilllation of the Research Hypotheses

Unit 2: Research Design: The Nature of Research Designs: Process of Formulation of Research Design:
Classification: Explorator» o-tiered. Experimental and Descriptive Research Design for Hypothesi.s
Testing or [ixperinlental Research Studies: Concept and Classification of Experinoental Designs: Validity

in Experimentation: Factors ailZ•cting Internal Validity of Experinnent: Factors External

Validity of Experiment; Methods to Control Extraneous Variables and Environments of Conducting
Experiments.

Unit 3: Data Collection Methods: Classification of Data: Research Applications of Secondary and
Primary Data: Secondary data sources and usage: Online data sources: Qualitative Method of Data

Collection: obser\ ation Inethod. Content Analysis, Focus Group Method, Personal Interview Method
and Projective Techniques: Primary data collection nnethods- questioning techniques, online surveys:

Questionnaire Design Procedure. Sannpling Plan: Universe, Sample vs. Census: Sample Frame and

Sanopling Unit: Sampling Design: Sannpling Techniques: Sample size



l). Corporate Governance. John, Wiley & Sons.. IRoberl. A., G. Monks and Nell. Vlinoxs (2()1

Satheesh. Kumar. N. (2010). Oxibrd Governance SFBI (20 15)..

l.isting Oblieations and l)isclosure Requirennents Regulations Sharma, J.. P. (2() 16).

Corporate Governance, Business Ethics and CSR and ['ricker, B. (20 12),3.

Corporate Governance. Ox ford4.



Name of Subject: Multinational
Management

Course Code: 24COM-MCDSE-03

Credits: 03 (L-T-P=2-1-O)

Financial Maximum Theory Marks: 75 (50+25)
(TE+Tl+PE+Pl=50+25+O+O)

Time Allowed: 2 hours

Course Type: Discipline Specific Elective
Cou rses

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •A' shall
conlpr se six short answer type questions from the whole of the syllabus carrying one mark each, which
shall be conuoulsory. 'Floe answer to each question should not exceed 50 words normrmally. Section

•

shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
()utcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt tour questions by selecting one question from each unit. All questions will carry
equal marks.

Course Outcomes: After conopletion of the course, learners will be able to:

l. Uncerstand the conceptual framework of noultinational financial markets and various financial
instrutnents.
2. lhe role and functions of nnultinational financial institutions
3.Acquaint theories and practice of exchange rate determination and exchange rate managernent systems.

4.Develop the understanding translation, transaction, and econonlic exposure and develop exchange risk

Inanagement strategies.

Course Content:

Unit l: International Financial Markets and Instruments: Features of international capital and money
markets: Integration of markets: Role of financial intermediaries. International Capital

Unit 2: Money Market Instrunnents: GDRs. ADRs, IDRs, Euro bonds, Euro loans. Repos, C PS, Floating

rate instrlllnents, Loan syndication and Euro deposits. Multilateral financial institutions: IMF. IBRD and

Europgan Illonetars system.

Unil 3: Foreign Exchange Markets: Exchange rate theories: Determining exchange rates: Fixed and

flexible exchange rale systenv, Exchange rate quotes: Spot rates. for\Nard exchange rates, fonyard
e.xchange contracts: Foreign exchange and currency tiltures: Exchange rate noanagement in India: Foreign
Exchan„'e Management Act.

Unit 4: Foreign Exchange Risk: 'Iransaetion exposure, translation exposure and econonoic exposure:
Managetnent of exposures — internal techniques. netting, marketing. leading and lagging, pricing policy
asset and liability managementand techniques.



UJnit 4: Basic concepts and applications of noultivariate analysis, Analysis of variance. multiple

regression, factor analysis, clustel' analysis. discrinninant analysis and conjoint analysis. Report Writing:

Meaning. Functions and 'IOypes of Research Report. Steps of Planning Report Writing, Research Report
Structure, Principles of Writing, Guidelines tor EflZ•ctive Docunnentation, Writing and Ty•ping the

IReport, Research Briefings: Oral Presentation. Presentation oflResults: Descriptive Presentation. Graphic
Presentation, Diagranns, Pictures and Maps. labillar Presentation. Difficulties in Presentation.

Suggested Readings: -

Vikas

3.
4.

5.
6.

7.

Dr Deepak C 'Inmoa & Neena Sandhi. Research Methodology •oncepts and Cases.

Publications.
0. Hooda. R.P. Statistics tor Business and [icononnics. Macnoillan India. Nexs Delhi.

S.N.Vlurthy and U Bhqjanna. Business Research Methods. Excel publishing House.
K. V. Rao. Research Methodology in Conunerce and Management. Sterling Publications.
Donald R Cooper and Panoela S Schindler. Business Research Methods. McGraw Hill,
R.N. Krishnasxs anlY. Appalyer.Sivakumar and M. Mathirqian. Management Research
Methodologyu Pearson Education.

V'.P. Michael. Research Methodology in Managelnent, I linnalaya Publishing I louse



Name of Subject: International Marketing

Course Code: 24COM-MCDSE-03

Credits: 03 (L-T-P=2-1-O)

Maximum Theory Marks: 75 (50+25)

Time Allowed: 2 hours

Course Type: Discipline Specific Elective
Cou rses

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •A' shall
comprise six short answer type questions from the whole of the syllabus carrying one mark each, which
shall be eonipulsory. The answer to each question should not exceed 50 words normrmally. Section •B'
shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attenlpt four questions by selecting one question from each unit. All questions will carry
equal Inarks.

Course Outcomes: After completion of the course, learners will be able to:
l. I)escribe concept and nature of international noarketing, international marketing environment and its
conoponents. understand the process ot' international market segmentation. selection and positioning. and

critically assess the suitability of different modes of entry into international markets,
2. Understand decisions related to international product planning and pricing.
3. Explain methods for promoting a product in foreign markets and understand issues involved illi
designing of international pronootion strategy.
4. Describe decisions related to international channel and physical distribution strategies.

Course Content:

Unit l: Introduction: Importance and scope of international marketing; International market- orientation
and involvement: International nnarketing managelnent process - An overview, International marketing
in fljrnnation system. International Marketing Environment: Typology of international marketing
enviromnent•, Innuence of löreign noarket's physical, economic, socio-cultural, political and legal
environnnents on international marketing decisions: Global trading environment and developments.
International Market Segnientalion, Targeting and Positioning: Screening and selection of foreign

noarkets; International noarket entry strategies — Exporting, licensing, contract manufhcturing, joint
venture, operating through wholl -owned subsidiaries aboard.

U)nit 2: International Product Planning and Pricing Decisions: Maior product decisions —product quality.
design, labeling. packaging, branding and product support services: Issue of product standardization vs.
adaptation: International trade product cycle: New product development. Pricing Decisions for

International Markets: Factors influencing international price determination: International pricing

process. policies and strategies: Delivery terms and currency för export price quotations: Standardised
vs. diflu•entiated pricing strategies: Transfer pricing.

Unit 3: International pron10tion strategies: Communications across countries - Complexities and issues:
Country-of-origin effZ•ets and strategies dealing with adverse country-of-origin efTects: International
pronootion noi.x: Concept, tools and their key fZsatures; Developing international promotion campaiglY,
Standardization vs. adaptation issue; Planning tor direct nnail, sales literature, trade thirs and international
advertising: International sales torce nnanagement: Process and majorissues



Suggested Readings:

l.

3.

s.

Apte. P.G: Inlerntlliona/ Financ•ia/ :l/anage//lenl. Tata McGraw Hill, New
Delhi. Adrian: l/l/llinaliona/ Finance, Prentice Hall, New Delhi.
E itinan, D.K. and A. I Stenehill: Nfll//inaliona/ Business ( 'ash Finance. Addison Wesley, New York.
Henning, C.N., W Piggot and W .

VI Scott: Imerntllional Financial Managcunen/, McGraw Hill,
lnternational Edition.
Levi. Maurice D: Inlernaliona/ Finance, McGraw- Hill, International Edition.
(YConnor D.l, Bueso AT: //llerncuiona/Diinensions o/ Financial Macmillan. New
l)elhi. Pilbeano Keith: huernalional Finance: MacMillan Press, Hong Kong.

Delhi. Zeneff. D. and .J / w ick: //llerntllionu/ /•'inancia/ ,l/anagunenl, Prentice Hall.
lnternational Edition.



Name of Su bject: Employees
Management

Course Code: 24COM-MCDSE-03

Credits: 03 (L-T-P=2-1-O)

Relationship Maximum Theory Marks: 75 (50+ 25)

(TE+T1+PE+P1=50+25+O+O)

Time Allowed: 2 hours

Course Type: Discipline Specific Elective
Courses

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
conlprise six short answer type (Iliestions fiono the of the syllabus carrving one mark each, which
shall be conlplllsory. The answer to each question should not exceed 50 word.s normrmally. Section •B

•

shall eonoprise 8 questions (2 questions from each unit). All the questions need to be noapped with Course
Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt töur questions by selecting one question from each unit. All questions will carry
equal marks.

Course ()utcornes: After connpletion of the course, learners will be able to:
I

. ()utline the history of enoployee relations aligned with advances in the industrial age.
2. Describe the ti•annework tor organizing, along with strategies and tactics used by employers and unions
during organizing campaigns.
3. Describe the process of arbitration and problems with this method to resolve disputes.

Course Content:

Unit l: Vheories and Evolution. System Approach to IR-Actors. Context.Industrial Relations-Concept.
Web of Rules & Ideology. Trade Unionisnn. Inopaet of 'l'rade Unions on Wages. The Trade unions Act
1926 (with Ainendnnents), Factories Act, 1947 (with Annendments).

UJnit 2: Anatonny of Industrial Disputes: Dispute Settlement Machinery: Conciliation- Concept, Types.
Conciliation Procedure and Practices in India; Adjudication — Concept and Types; Arbitration:
Approaches and Types. Sexual I-larass,lnent. Industrial Disputes Act 1947. Provisions in Industrial
Disputes- Lay OfT, Termination Retrenchinent, Closures, VRS, Anatomy of Industrial Disputes.

Managing Foreign Nationals in Indian Organizations.

Unit 3: Social Recurity: Concept. Social Assistance. Social Insurance. Payment of wages Act, 1936,
Paynenl of Bonus Act, 1965, Worknnan's Compensation Act, 1 923, Paynnent of Gratuity Act 1982.

Unit 4: Maternity Benefit Act, 1961, ESI Act 1948. Provident Fund and Miscellaneous Provisions Act,

1951. I,L.O and social Security. The Concept of Labour Welfare: Definition, Scope and Objectives.
Classification of Wellhre Work, Agencies for Welfhre Work: Agencies for Administering Labour
Welfare in India.

Suggested Readings:

l. Mamoria C.B. and Mamoria. Satish •Dynamics of Industrial Relations', Himalaya Publishing I-louse,
Delhi, 1998.

2. Dwivedi. R.S. •Human Relations & Organisational Behaviour-. Macmillan India Ltd., New Delhi.
1 997



U nit 4: International Distribution [Decisions: Distribution channel strategy. Diflérent types of

roles anel lunclions: S,eleclion and managetnent 01' overseasinternal ional distri billion channels, their
no iddlennen: International distribution logistics - Inanagennent, transportation.
and insurance

Suggested Readings:

Phillip R.. (Grahnn. John l.. & (iill.\. Marx (20 16). International Marketing. Tata McGravsCaleora.
I lill.

0. Czinkota. Michael R. & Ronkainon. I Ilka A. (2()13). International Marketing. Cengage Learning.
Joshi. Rakesh M. (2014). International Marketing. ().xförd University Press.3.

Keegan. Warran J. & Green, Mark C. (2() 15). Global Marketing. Pearson.4.

International Marketing: Anal) sis and Strateev.()nkv ist. Sak & Shaxs. John .1. 2009S.

I)sx choloux Press.
I erpstra. Vern Foley, .lanoes & .Sara1h.s, Ra\i (2() 12). International Marketing. Naper Press.6.



Name of Subject: Strategic Management

Course Code: 24COM-MCCC-AIO

Credits: 04 (L-T-P=3-1-O)

SEMESTER 4

Maximum Theory Marks: 100 (70+ 30)

Time Allowed: 3 hours

Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A' shall
comprise seven short answer type questions from the vshole of the syllabus carrying two marks each, which
shall be conlpulsory. The answer to each question should not exceed 10() words normally. Section 'B'
shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped with
Course Outcomes (COs) and need to be specified in the question paper against each question. The
students will be required to attennpt four questions by selecting one question from each unit. All questions
will carry equal marks.

Course Outcornes: After connpletion ofthe course, learners will be able to:

l. Describe the role of Strategic Management
2. Understand various levels at which Strategy exist namely Corporate, Business and Functional level
3. Help students learn strategic Inanagenrnt 1110dels
4. Analyze how organizations make decisions in response to rapid changes that occur due to enviromnental
chan oes.

Course Content:

Unit l: Introduction: Role and concept of strategy: Strategic managetnent process: Approaches to strategic
decision noaking: Conoponents of business policy: Strategic role of board of directors & top management.
Strategic intent: Environmental Analysis: Analysis of broad environment: Environmental profile:
Constructing scenarios: Environmental scanning techniques- E TOP, PEST and SW'OT (TOWS) Matrix:
Michael Porter'S Diamond franlevvork: Analysis of operating environnnent - Michael Porters model of
industry analysis: Strategic group analysis: Analysis of internal environnoent— Resource audit: Resource
Based View (R B V): Core and distinctive conopetencies: Sustainable connpetitive advantage and transient
conopetitive advantage.

Unit 2: Strategic Choices: Strategic options at corporate level: Growth, stability and retrenchment strategies:
Corporate restructuring: Strategic options at business level- Michael porters' competitive strategies and
cooperative strategies; Evaluation of strategic alternatives — Product portfölio models (BCG matrix, GE
Matrix, etc.)

Unit 3: Situation Specific Strategies: Strategies for situation like competing in emerging industries, maturing
and declining industries, fragnnented industries. hyper —competitive industries and turbulent industries:
Strategies for industry leaders, runner firnns and weak businesses.

Unit 4: Strategic Issues and Alternatives in Globally Competitive Markets: Why & how tirn1S

internationalize: International enlry options: ()utsoureing strategies: Strategy implelnentation and control:



Ind ustria I Relations in India-- Shifting Paradigms, Macmillan India Ltd., New Delhi.o. Ratna 'Sen.

2003.
4. Srivastava. •Industrial Relations and I .abour lavvs•. V ikas. 4th edition. 2()()().

5. C.S. Venkata Ratnana. •Globalisation and I Ailnour Management Relations-. Response Books. I



Name of Subject: Risk Management

Course Code: 24COM-MCCC-Al I

Credits: 04 (L-T-P=3-1-O)

Maximum Theory Marks: 100 (70+30)

Time Allowed: 3 hours

Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section 'A
•

shall
conlprise seven short answer type questions fronl the whole of the syllabus carrying two marks each. which
shall be conopulsory. The answer to each question should not exceed 1()() words normally. Section •B' shall
eolnpri.se 8 questions (2 questions fronl each unit). All the questions need to be mapped with Course
()lltcolnes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from each unit. All questions will carry
equal marks.

Course Outcomes: After completion of the course. learners will be able to:
l. Explain the types of risk in business:

2. Identifi and evaluate blisiness risk:
3. Evaluate various techniques of managing business risk:
4. Pertörnl quantitative analysis of business risk:

Course Content:

Unit l: Introduction Concept and tneaning of Risk, Risk and Uncertainty, Classification of Risks, Dynamic
Nature of Risks, Types of Risk: Systelnatic and Unsystenoatic Risk, Strategic and Operational Risks,

Business Risk, Financial Risk. Intörmation Risk, Liquidity' Risk.

Unit 2: Business Risks and Measurelnent Identification and Sources of Risk, Various methodologies for
noeasuring Business Risk, Impact of Business Risk on diffu•ent stakeholders of business concern. Role of
Risk Manager and Risk Comnn ittee in identifving and diversifying risk.

Unit 3: Risk Management: concept, objectives and inoportance•, Process of Risk Management. Risk
Managennent techniques, naanaging risk through diversification. Strategy the risk through re-

insurance. underv\ citing and factoring etc.

I 'nit 4: Quantitative Analysis Population and Rample Analysis, Bayesian analysis, Statistical inference and
hy pothesis testing. EWMA and GARCII Model. Volatility. Artificial Intelligence and Business Analytics,
Risk model- V AIR, Stress IQsting. Scenario Analysis. Analysis with the help of relevant software.

Suggested Readings:

l. Crouhy, M.. Galai. D. , & Mark'. R. (2013). The Essentials of Risk Management. New York:

McGraw-Hill Education.
Fundatnentals of Risk Management: Understanding, Evaluating and2. Hopkin, P. (2018).

linplennenling Effective Risk Management. London: Kogan Page.

Name of Subject: Corporate Finance Maximum Theory Marks: 75 (50+25)



ependence of formulation and inoplelnenlation ot-strategy Issues in strategy implementation, PlanningInt
and allo ing resources: Organization Structure and design; Budgets and support system conunitnunt:
cultlll•e and lec ershi : Strategx evaluation and control

Suggested Readings:

. Davidson. W. H. (2013). Globa .

•

•ateeie Management. .lohn Wiley. New York.
Ghennawat. P. (2() 17). Strategy and the siness landscape. Pearson Publishers

3.

4.

Hill. Charles W. L. & Jones. R. (i.

Cengage Learn in o, India.
. Strategic Managenlent: An Integrated Approach.

Hitt. Michael A.. Ireland. R. Ilosk'isson. Robel , & S.. Manikutty (2016). Strategic
Managelnent: A South- Asian Perspective. Cengage Learning, ia
"[honn pson, Arthur A. & A.. L Strick land (20 12). Strategic Managel . McGraw Vli II. New Y ork.



Course Code: 24COM-MCDSE-04

Credits: 03 (L-T-P=2-1-O)

Time Allowed: 2 hours

Course Type: Discipline Specific Elective
Courses

Instructions for Paper Setter: The question paper shall be dis ided into tvso sections. Section •A
• shall

conum•isesix short answer t} pe questions ti•onn the hole of the llabus carrying one noark each.
shall be . The answer to each queslion should nol exceed ords nonnrmally. Section
shall eonoprise 8 questions (2 questions ti'0111 each unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper auainst each question. The students ill
be required 10 attennpt föur questions by selecting one question from each unit. All questions ill carry
equal marks.

Course Outcmnes: After connpletion of the course. learners will be able to:

l. To introduce the Illnetions of finance noanagelnent
2. To inobibe basic concepts which enable the financial decision Inaking
3. To analyse capital structure decisions
4. To analvse investment decisions

Course Content:

I 'nil l- Financial Goals of the Firnn: inaneial Managennent- Introduction to finance. objectives of tinancial
Ilianagelnent•- Firnl Value and equity salue: profit lilaximi/.ation and wealth maximization: Changing role
of iinanee nnanagers: ()rganization of finance function. Agency model: problem and agency cost:

Stockholders and Managers: bondholders and society - l)isciplining management through corporate

governance: Sustainability model.

Unit ll- VIinne Value of Moneyc Pre.sent and future value of single payinents. annuities, annuities due. and

perpetuities: Growth in annuities and perpetuities: COImpound interest and continuous eoinpounding -

Annual percentage rates and effective annual rates: Risk & Return: Concepts of Risk and Return.
Diversifiable and Non-Diversiliable risk, Risk & return of single asset, risk and Return ofanorttölio.

Ill- Capital Budgeting: Invesunent Rules- Capital budgeting Inethods and their linnitations,

('01nparing projects vsith varying lives ith \ ary ine cash flows: Capital budgeting decision rules.
Financing Decision: Sources ot' long ternl lunds ('ost ot capital- basic concepts. Cost of debenture capital,
cost of preferential capital. cost of terni loans. cost of equity capital. Cost of retained earnings.
Deternlination of eighted averaee cost ofcapilal ( A( •C

•

) and Marginal cost of capiyal.

I nit I I - (kil)ital Structure: Capital decisions- ()serview of financing choices. '['he tinancine
process: internal and external linancing, ()peralional and financial leverage , Business risk and its efléC1

on lhe use of financial leverage, Deternoination of lhe optinnal capital structure. Modigliani and Miller

Propositions I and II, Theories determining optinaal capital structure : Static theory . Signalling theory
Pecking order theor.\, Other Illclor.s affecting capital structure, Corporate linance in practice-Plann ing the

capital structure: 1431 T and LPS anal} sis. R()l & ROE analysis, Capital structure policy.

Suggested Readings:

Prasanna Chandra: Financial Managelnent Theorx and Practice: Tata Hill: 7th Edition
2. 1.1M. Financial Managelnent (Vikas ). 9'Q,



3.

4.
5.
6.

Brigham & Ilouston Fundanoentals of Financial Management, Thomson Cengage Learning, l/e,

M. Y. khan & P.R. .Jain Financial Managenoent (TMH), 5/e
Damodaran, Corporate Finance — John Wiley& Co.. 2/e, 2004
Vanhorne. Financial Management & Policy, Pearson / PHI, I l/e, 2002.



i Nanie of Subject: Advertising Managelnent

Course Code:

Credits: 03 (L-T-P=2-1-O)

Maximum Theory Marks: 75 (50+ 25)

"l'iune Allowed: 2 hours

Course Type: Discipline Specific Elective

Cou rses

Instructions for Paper Setter: I loe question paper shall be ided into m o sections. Section •A
•

shall
eonipri.se six short answer tspe questions froin the hole of the llabus carry ine one Inark each, which

shall be conll)lllsor.y, lhe er to each question should not exceed ords nornnrmally. Section

shall eoniprise 8 questions (2 questions Fronn each lillit). All the questions need to be naapped ith Course
()llleonnes (C()s) and need to be specified in the question paper against each question. Vhe students will
be required to [Vour questions by selecting one question from each unit. All questions ill

equal noarks.

Cou rse Outcorues: After completion 01' the course, learners will be able to:

role advertising plays in the business[)eternn ine an understanding of the overall
6. Denlonslrate an understanding of advertising Media Plan.
7. IdentiiS and understand the various advertising media.
8. Establish an understanding of how an tldsertising agency operates,

Cou rse Content:

Izeonomic and [.egal Innplieations oiadvert isennent. Social,I: Concept and definition 01

erlisetnellls. setting advertiselnenl objecti\es. Advertising Agencies. selection and rennuneration.

ad\Ql'1isennenl cannpaign.

Unit 2: Media plan. type and choice criteria, reach and frequency of advertisements,cost of advertisenoents

related to sales. Inedia strategy and scheduling.

Unil 3: Message developnoent. différenl ty pes of advertisennents. layout. design appeal, copy structure.
advertiselnent production, print, Radio. . V, and web advertiselllents. Media Research, testing validity and

reliability 01' ads. measuring innpact of advertisenoents.

Unit 4: Testing 101' advertising efléetiveness: Preparation and choice of noethods of advertising budget:

Ethical and social issues in advertising: Managelnent of advertisino aoencies: Role of advertisino in national
clevelopnnenl. Role of social nnedia in advertisennenl.

Suggested Readings:
Inlegrated Advertisennents, Pronaolion and Vlarkeling conununicationl. Kenneth IDonald Baaek.

Hall of India. Delhi, 2003.
2. S.H.Fl.Kanni. Salish K Batra. ••.Adver1isi112 & Sales Pronnolion••, Excel Books, Ness Delhi, 200 1

3. George b Belch. Michel A Belch, "Advertisine & Pronnotion", II ill, Singapore, 1998.
4. Belch M.A and Belch G.E-Advertising and Pronnotion -An Integrated Marketing Conununicalion
Perspective (Tata McGraw-Hill) 20().3. 6th edition.

Narne of Subject: Knowledge Management Maximum Theory Marks: 75 (50+ 25)

1





Course Code: 24COM-MCDSE-04
Credits: 03 (L-T-P=2-1-O)

Time Allowed: 2 hours
Course Type: Discipline Specific Elective
Courses

Course Outcomes: After completion of the course, learners will be able to:

l. Develop a basic understanding of the importance of ledge as a resource in knowledge-based
economies.
2. Apply knowledge Ilianagement noodels and technologies to business situations.
3. Identify and apply approaches to managing individual, group and organizational knowledge processes.
4. Create a knowledge managenwnt plan to leverage opportunities to create, capture. represent and share

knowledge ithin an organization.

Course content:

Unit l: Introduction to K M, History of K M, Importance of KM. Information Management to Knowledge
Managenoent, K M Cycle, Industrial Economy to Knowledge Economy

Unit 2: Mechanics of Knowledge Management—Tools and Technologies, Communities of Practice and

Knowledge conversion: the knowledge Management Matrix

Unil 3: Social Nature of k' novv ledge. Social Network Analysis, Obstacles to knowledge sharing,
Organizational learning & Social Capital. Knowledge Application Individual level, Group level &
Organization Level

Unit 4: k' VI Strategy. Knowledee audit. GAP Analysis. Road Map. KM Metrics. Balance Score Card.KM
Cools Knowledge Capture & Creation tools, Knowledge sharing & [Dissenlination Tools. Knowledge
Acquisition & Application tools. Km •IQam Roles & Responsibilities. Political issues in K M, Ethics in KIM.
Strategies issues in Knowledge Management. Future of Knowledge Management.

Suggested Readings:

l. A wad, E.M (2()()7). Knowledge Managelnent. Pearson India, Delhi.
2. Fernandez l. B. and Sabherwal, R. Knowledge Managelnent: System and Resources. PHI Delhi.
3. Killiiz Dalkir (2005). Knowledge Management in Theory and Practice. Elsevier.



SYLLABUS
(Multidisciplinary,Skill Enhancement

and Value Added Courses)



MDCs

Semester 3

Name of Subject: Financial Analysis for stock Maximum Theory Marks: 75 (50+25)
market
Course Code: MDC-3
Credits: 03 (L-T-P=2-l-O)

(TE+T1+PE+P1=50+25+O+O)
Time Allowed: 2 hours
Course Tv e: Multidisci linar Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •A' shall
eonoprise six short answer type questions froin the hole of the syllabus carrying I marks each, which shall
be compulsory. The answer to each question should not exceed words normally. qection •B' shall
conoprise 8 Clllestions(2 questions frono each unit). All the questions need to be mapped with Course
Outcomes (C()s) and need to be specified in the question paper against each question. The students will
be required to tour questions by selecting one question froin each unit. All questions will carry
equal Inarks.Course Outcomes: After eoinpletion of the course, learners will be able to:

l. To get Expose to theory and functions of the monetary and Financial Sector as job careers
2. To Study the functioning of local Capital markets
3. To Acquire know ledge on operations of Share Market and Research skills
4. -10 Enhance their skills by involving activities of Share Market analysis

Course Content:

Unit l: Introductior, Nature. Scope and basics of stock nnarket analysis. Stock exchanges in India BSEs
NSE and MCX. Securitv Inarket indices: Nifty. Sensex and sectoral indices.

Unit 2:Fundanoental Analysis-Based on Conopany •sRecords and Performance-EPS Ratio Price to Sales
Ration-P/Earnings Ratio, P/Eq11ity Ratio, ROIs D/P Ratio- Intrinsic Value

Unit 3: Technical Anal} sis- Based on Share Price Movement and Market Trends-Bullish Pattern-Bearish
pattern. Do's & Don't s of Investing in markets.

Unit 4: Importance and the role of Mutual Fund —Types of Mutual Funds-Various schemes in India

Growth Fund, Incorne Fund, Growth and Income Fund. Tax planning schemes, other categories, Asset
Managenoent Mutual Funds-its method ot' analysis's.



Suggested Readings:
l.. Khan.M.Y. Financial Managetnent, Vikas Publishing I louse
2. Bhole.l..M. Financial Markets and Institutions. •rata McGra\S Hill Publishing House
3. Prasanna Chandra, Investment Analysis and Portfölio Management, Tata McGraw Hill
4. Valuation: Security Analysis Investment and corporate Finance..]ohnwiely.
N ess york
5. Francis.J.C.. Investnoenl Anal\ sis and Manaeenu•nt. lata Me Graw I lill



Semester 4

Assessment andName of Subject: Income
Procedures
Course Code: MDC-4

Credits: 03 (L-T-P=2-O-1)

Tax Maximum Theory Marks: 75 (50+25)
(TE+T1+PE+Pl=15+35+5+20)
Time Allowed: 2 hours

Course Type: Multidisciplinary Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •A
•

shall
connprise six short answer type questions from the whole of the syllabus carrying I marks each, which shall
be conlplllsory The answer to each question should not exceed 5() words normally. Section •B

•

shall
conlprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outcomes and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from each unit. All questions will carry
equal marks.

Course Outcmnes.• After eonnpletion of the course. learners will be able to:

l. Able 10 understand the basic taxation structure in India as per the Constitution of India.
2. Able to understand basic provisions regarding the computation of taxable income of an individual tor
the current assessment year. whether from Salary Business/Profession or other sources of Income.
3. Able to noake numerical calculations of taxable income and exempt income as per the method of
calculation prescribed under the Income Tax Act, and tax payable on the same.
4. Acquire knowledge about submission of income tax returns, payment ofdue taxes in the form of advance
tax. self-assessnnent tax, and tax deducted at source.

Course Content:

Income Tax Act, 1961- Meaning, concept, and definitions Residential status and taxability ofUnit l:

income, Conopiltalion of Taxable Inconne under different heads of Income: a. Income from Salary b.

Income ti•onn House Property c. Profits and Gains of Business d. Income fi•onn Capital Gains e. Income
froin Other Sources Chargeability. Deductions. Ainounts not deductible

Unit 2: Conoputation of Total Inconle -Gross Total Inconoe -Deductions under Chapter VIA - Tax slabs

Individuals - New tax regilne effective from A.Y .2()21 -22 - Choice of assessed to switch -over to

new reginoe -Governinent philosophy behind new tax regime - Numerical stilns on total computation
under old and new tax regime

Unil 3: Modes of Tax paynent - Advance Tax -Tax Deducted at Source -Self-Assessment Tax -Tax on
Regular Assessinent ()6 - View ing Forna 26AS on the Income Tax site

UJnit 4: Income Tax Returns -Various Income 'I'a.x Return Forms and their applicability - Due dates for
filing Incon)e Tax Returns - E-tiling of Inconne Tax Returns -E-assessment of Income Tax Returns -

Faceless assessment

Suggested Readings:

l. Students' Guide to Incolne Tax by Dr. Vinod Singhania
Students- handbook on Inconle Tax by CA T Manoharan
Inconne 'I•a.x Ready Reckoner by [)r. V.G.Mehta



q. https://\\ w .incometa.xindia.gov.in Ibr relevant proxisions of Act and Rules applicable to

concerned assessnnent year.
https:/wwsx/incometa.xindiaeliling.uos.in 101' registration on portal. viewing 26AS (tax credits). e-

filing and other relevant procedures.



SECs

Semester 3

communication andNil Ine of Subject:
presentation skills

Course Code:SEC-2

Business

Credits: 04 (L-T-P=3-1-O)

Maximum Theory Marks: 50 (35+ 15)

(TE+T1+PE+P1=35+15+O+O)

Time Allowed.•V hours

Course Type: Skill Enhancement Course

Instructions for Paper Setter: "I-he question paper shall be divided into two sections. Section 'A' shall

conum•iseseven short answer type questions fronl the syllabus carrying one mark each, shall be

conopulsory. The answer to each question should not normally exceed 50 words. Section shall
connprise8questions (2 questions from each unit). The students will be required to attempt five questions
by selecting one question from each unit. All questions will carry equal marks. All the questions must be
noapped vsith Course Outcomes (COs) and specified in the question paper against each question.

Course Outcomes:After completion of the course, learners will be able to:
l. Develop the ability to articulate ideas clearly and concisely.
2. Inoprove listening skills to better understand colleagues and clients.
3. Enhance written communication for emails, reports, and other business documents
4. Master techniques for structuring and organizing presentations.
5. Practice effCsctive delivery, including voice modulation and body language.

Course Content:

Unit l: Communication Skills: Concept, characteristics and process of communication; 7C's of
communication: listening skills, verbal communication, non-verbal communication, body language: art of
Ineeting and greeting, nnaking conversation.

Unil 2: Basic vocabulary: how to innprove vocabulary, prefix/suffix, synonyms/antonyms, one word
substitution, and spellings Developing fluency: granonnar (conjunction, auxiliaries, prepositions, articles,

langua 'e games.tenses. .....

Unil 3: Presentation Skills: Dillérence between speech and presentation: handling of presentation audience
questions, holding nneetings, group discussion and interviews: structuring a presentation, delivering the

presentation: situational presentation.

Unit 4: Proper use of Language: The C'onnmunication Skills, The efTective Speech. EfTective selfl-
presentation & tåcing interview: The interview process & preparing for it, the presentation skills.

Suggested Readings:

2.

3.
4.

Vik's Gilsdorf, "Business Conomunication", Irwin

K K Sinha. "Business Communication", Hinoalaya Publishing House / Galgoria Publication

Bovee, "Business Communication", Pearson •PHI
Mohan, Banerjee, Business Conn nn lillieation, Mac million



( Press
Business coin nnunicalion

Rannan. Singh



Name of Subject: Advanced Excel and Data Analysis

Course Code: SEC-2

Credits: 04 (L-T-P=I-O-I)

Maximum Theory Marks: 50 (35+15)
(T 15+04-0)

Time Allowed: Vhours
CourseType: Skill EnhancementCourse

Instructions for Paper Setter: The question paper shall be divided into two sections. Section •A' shall
comprise seven short answer type questions fronn the syllabus carrying one noark each, which shall be

conlpulsory. The answer to each question should not normally exceed 50 words. Section •B' shall
comprise8questions (2 questions from each unit). The students will be required to attempt five questions
by selecting one question from each unit. All questions will carry equal marks. All the questions must be
nnapped with Course Outcomes (COs) and specified in the question paper against each question.

Course Outcomes: After conlpletion of the course, learners will be able to:
l. To analyze and present data using tables, pivot tables, pivot charts and dashboards.
2. To examine complex business problems using various functions.
3. To evaluate excel add-ins for constraint optimization, summarization and forecasting.
4. To use advanced spreadsheets in various problenos.

Course Content:

Unit l: About Excel. Uses of excel Creating Pivot Table, Manipulating a Pivot Table, Data preparation
process. missing values, and outliers

Unit 2: Descriptive statistics and steps involved in the calculation of descriptive statistics in MS Excel.

Mean, Median, mode, range, Standard deviation, skewness, and kurtosis.

Unit 3: Sampling and statistical - parameter and statistic, sampling and non-sampling errors,

sampling distribution of mean and proportion, degree of freedom, standard error, central limit theorem.

Unit 4: Testing of Hypothesis with the help of MS Excel; hypothesis testing - meaning, types, type I and
type 2 errors, level of significance, two-tailed and one-tailed tests. Procedure for hypothesis testing for noean,
ro ortion, and variance, limitations of the test of hy othesis,

Suggested Readings:

.
Jain, H. C. & EFiwari, H. N. "Computer Applications in Business" Taxmann, Delhi.
Mathur. S. & Jain, P. "Computer Applications in Business" Galgotia Publishing Company.

3. Madan, S. "Computer Appl ieations in Business" Scholar •rech Press, Delhi.
Sharma, S.K. & Bansal, M. "Computer Applications in Business" Taxmann, Delhi.4.

5. Walkenbach, J. "MS Excel 20 16. Bible". John Wiley & Sons, USA.
Winston, W. L. "MS Excel 2013, Data Analysis & Business Modeling" Microsoft Press,6.

VACs

Semester 3



Instructions for Paper Setter: l'he question paper shall be divided into two sections. Section •A
•

shall
conoprise seven short answer type questions [Vonn the sy llabus carry ing one nnark each. which shall be
coin pulsor_v . Vhe to each question should not nortnall_s exceed words. Keetion • B' shall

questions from each unit). 'lhe students ill be required to attempt five questionscotnprise8questions (2

by selecting one question from each unit. All questions ill carry equal marks. All the questions Illust be

noapped ith COIIl•se ()llteolnes and specified in the question paper against each question.

Course ()utcmnes.• - .Alter coinpletion of the course. learners ill be able to:

the difference eell e-liling and regular tiling ot' Inconne tax returns and understand the

process of ling.
Understand the basic terna inoloeie.s of incotne tax and sarious types of income tax return torms.

. Understand the concept of achance paynent of tax and tax deduction at source and develop the
ability of e-liling of TDS returns.

about various types of returns and their filing.4.

Course Content:
Unil l: Conceptual e-liling noeaning ofe-liling•, di I'lérence between e-liling and regular filing
of returns: benelits and linnitations of e-liline: e-lilins-' process

NACs

Name of Sul)ject: Fu-Filing of retu rns

Course VAC-2

Credits: 2 (L-T-P=I-O-I)

date of tililu-'

Maximum Marks:5()

(TE+TI+PE+PI= 20+5+20+5)

Time Allowed:L.O

hours
Course TY'pe: Value Added Course

Unit 2.

Unil 3:

Income tax and e-filing of ITRs: Introduction 10 income tax — basic terminolouv. PAN card: clue

Instruclions tilling 11 R- l. ITR-2. ITR-3. ITR-4. I [*R-4s.inconne tax retu rn.
I'l R-6. Introduction to Inconu• lax Portal: preparation of electronic return (practical vsorkshops)

'I'l)S and e-Filing of "I'l)S returns: Introduction to lhe concept of "IDES: provisions relating to

adulnce pay Illent of tax: schedule deposit 01 II).S: schedule for ission of T D.S returns: Practical
workshop on e-liling of TDS returns

Unil 4: Filing of c;srr returns: GS] R- l. GS IR-2, GS'] TR-3. GS] R-9, GSTR-3B

.Suggested Readings:

2

3.
4.

Ahuja. (iirish. and (iupta. Ravi. S) steinatic Approach to Inconne 'lax. Bharat Law House, Delhi.
Babbar, Sonal. Kaur, IRasleen and Khurana. Kritika. Goods and Kervice lax ((iS l) and Custonos

Scholar 'l'ech Press.
Bansal. k. NI., GSI' & Custonns I I axnoann Publication.

I ax noann Publications.(iupta. S.S.- Vastu and Revakar.
Singhania V. k'. (iS l' & ( IIS10nns I ax. I axnnann Publication.



6. Singhania.Vinod K. and Singhania Monica. Students' guide to Income Tax. University Edition.
Taxmann Publications Pvt Ltd.-New [Delhi

7. Sisodia Pushpendra. GST Law, Bharat Law I louse




